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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

KURT M. MARKVA,

) Cancellation No.
)
Petitioner, ) Registration No. 2,263,883
V. ) (International Class 35)
)
ENTREPRENEUR MEDIA, INC. )
)
Registrant. ) 3
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P sy |, -
PETITION TO CANCEL TOE
) .

Petitioner, Kurt M. Markva, an entrepreneur, does business at 6420 Old Bﬁst_Heai(iiORoad,_ y
Broad Run, Virginia 20137. To the best of Petitioner’s knowledge, Registrant, Ehtrepreneﬁr Medié,
= w

3 w?
Inc., is a California corporation located and doing business at 2445 McCabe Way, Irvine, California

02614-6234.

Registration No. 2,263,883 was filed on November 13, 1995 and issued on July 27, 1999 for
ENTREPRENEUR as applied to advertising and business services, namely, arranging for the
promotion of the goods and services of others by means of a global computer network and other
computer online services providers; providing business information for the use of customers in the
field of starting and operating small businesses and permitting customers to obtain information via a
global computer network and other computer online service providers and; web advertising services,
namely, providing active links to the web sites of others, and claims a date of first use in commerce

of July 31, 1992. Registrant’s website address is www.entrepreneur.com.

Petitioner believes that he is or will be damaged by Registration No. 2,263,883 and hereby

petitions to cancel same.

- N
The grounds for cancellation are as follows:

07-26-2004
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1.

Petitioner is an entrepreneur specializing in congressional outreach, federal marketing, public
relations, and community outreach. He provides general strategic advice for entrepreneurial
clients needing to go through the legislative and regulatory process in Washington, D.C. He
secures federal appropriations for entrepreneurs in various issue areas including law
enforcement, economic development, environment, and education. He lobbies key members
of Congress, committees in both the House and the Senate, and many Executive Branch
departments and agencies. He works on behalf of entrepreneurial clients whose ideas,
products, and concepts — intellectual property — is much needed. Most are entrepreneurs who
are very small — one- or two-person businesses — who need help in navigating government at
all levels in the U.S. and abroad. He has several clients on whose behalf he deals with the
government entities on security and law enforcement issues. The entreprencur’s intellectual
property allows his small business to prosper.

Petitioner recently began a consulting and lobbying business that requires certain business
and advertising services to be conducted over the world-wide Web. Petitioner’s mark
ENTREPRENEURGR-IP informs his target group of entreprencurs of his government
resource and intellectual property information services. Therefore, Petitioner is one who has
a sufficient interest in using the descriptive term “entreprencur” in its business, Registrant’s
U.S. Registration No. 2,263,883 for its mark ENTREPRENEUR is for advertising and
business services conducted on the Internet. Petitioner believes that Registrant’s registration
of the mark ENTREPRENEUR is inconsistent with Petitioner’s equal right 1o use the

descriptive and generic term on similar goods and/or services.
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Based on Registrant’s past history, Registrant may oppose the registration of his mark should
it be allowed to be published after months of pending in the U.S. Patent and Trademark
Office. Consequently, although he will have expended much time, expense, and goodwill
symbolized by his mark, Petitioner will be unable to use and register his mark that identifies
the source of his services. Petitioner believes that Registrant’s mark ENTREPRENEUR
should be cancelled because it is descriptive and generic when applied to its advertising and
business services over the Internet to the same target group of entrepreneurs. For the
foregoing reasons, Petitioner has standing to file this cancellation petition.

Petitioner filed an intent-to-use application on July 23, 2004 to register his mark
ENTREPRENEURGR-IP as applied to business and advertising services, namely, consulting
with entrepreneurs for providing general strategic advice concerning federal government
financing and marketing of their goods and services, and advising them concerning
intellectual property; arranging for the promotion of the goods and services of entrepreneurs
by means of the world-wide Web; providing business information including intellectual
property information for the use of entrepreneurs in the field of starting and operating small
businesses, and permitting entrepreneurs to obtain information via the world-wide Web; and
web advertising services including an electronic newsletter for entrepreneurs to inform them
how Capitol Hill operates to provide information and resources in developing their
entrepreneurial ideas, products, and services; and active links to the web sites of others who
have information for entrepreneurial activities, in International Class 35. Petitioner desires to

adopt and use the mark ENTREPRENEURGR-IP as a source identifier for his business and
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advertising services to inform the target group of entrepreneurs of his government resource
and intellectual property business expertise. For the foregoing reasons, Petitioner has
standing to file this cancellation petition, and the equal right to use the descriptive term.

5. Although Petitioner’s ENTREPRENEURGR-IP mark contains the descriptive and generic
word “entrepreneur,” Registrant’s ENTREPRENEUR mark has a different appearance,
sound, and meaning from Petitioners mark, and is thus not likely to be confused with
Petitioner’s mark under the Trademark Act § 2(d). Therefore, because they are not similar in
sound, appearance, connotation, and overall commercial impression, Registrant would not be
damaged by the grant of a registration to Petitioner for his mark.

6. The American Heritage®® Dictionary of the English Language, Fourth Edition defines
“entrepreneur” as a “person who organizes, operates, and assumes the risk for a business
venture.” The “Merriam-Webster Online Dictionary” defines “entrepreneur” as “one who
organizes, manages, and assumes the risks of a business or enterprise.” The word is from the
Old French word “entreprendre,” which translated means to undertake. No equivalent word
exists for “entreprencur.” Anyone working in the field of entrepreneurial actrvity must use
the word to identify the nature of the work being done. Petitioner is an entrepreneur, he
offers business and advertising services to a target group of entrepreneurs, the same group of
entrepreneurs for which Registrant offers its business and advertising services for sale. As
such, “entrepreneur” and “entrepreneurs” are descriptive and generic terms, and thus are
unregistrable under the Trademark Act § 2(e)(1). Therefore, Registration No. 2,263,883 for
Registrant’s mark ENTREPRENEUR as applied to its advertising and business services

should be cancelled under the Trademark Act § 2(e)(1) as offered for sale to entrepreneurs.
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Registrant did not prove acquired distinctiveness for its descriptive mark during prosecution
of its application for registration. Registrant’s mark did not achieve secondary meaning
pursuant Trademark Act § 2(f), and did not overcome its descriptiveness under Trademark
Act § 2(e)(1). Moreover, because its mark is generic, Registrant cannot submit proof of
substantially exclusive and continuous use thereof as a mark in commerce for the five years
before the date on which a claim of distinctiveness is made.

7. Registrant uses the descriptive and generic word “entrepreneur” to refer to an “entreprencur”
or to “entrepreneurs” as a class of purchasers and users of its publications. An“Editorial
Overview” of the Entrepreneur Media Inc. web site “entrepreneur.com/mediakit” generically
uses the term when it states: “Written for busy entrepreneurs who want practical — not
theoretical — information, Entrepreneur offers real-life solutions for entrepreneurs with
growing companies. And the “Editor’s Note™ of the August 1999 issue of Entrepreneur
Magazine titled “Who Are You?” begins with the question and answer: “Are you an
entrepreneur? Of course you are; right now you’re reading Entrepreneur magazine.” The
editor gives a definition of “entrepreneur,” namely, “a person who grows his or her own
business, assuming the risk for the sake of a profit.” She says, “[e]ntrepreneurs are the folks
who (no matter the size of their businesses today) have a plan to be bigger tomorrow — and
the day after that . . . and the day after that. Entrepreneurs do not grow businesses to replace
employment income.” And, “[e]ntrepreneurs don’t grow businesses to give themselves more
time. Do you know any entrepreneurs who work fewer hours building their own businesses
than they did when they had regular jobs? I sure don’t.” And, “[e]ntrepreneurs don’t start

businesses to slow down; you amp up.” And, finally, “[m]y grandfathers, my dad and my
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uncles were all small-business owners. But they weren’t entrepreneurs” (Petitioner Exhibit
A). These highlighted articles show Registrant’s generic use of “entrepreneur” or
“entrepreneurs” as the common descriptive name of its class of purchasers for which there is
no other word to use by those in the field. For it is a common word that is available to all
except for Registrant’s registration. Petitioner has an equal right to use such a common
generic word in his own service mark.

Forbes.com shows descriptive and generic uses of “entrepreneur,” “entrepreneurs,” and
“entrepreneurship” by others in the field of business and advertising services as highlighted.
And a search of the web site found 1497 documents that matched a query for the descriptive
and generic use of the word “entrepreneur” on the web site (Petitioner Exhibit B).

A Trademark.com Report found more than 150 registered composite ENTREPRENEUR
marks not owned by Registrant including: a) 99 Federal records showing registered and
renewed composite ENTREPRENEUR marks for goods and services in classes 16, 35, 36,
41, and 42; b) 36 records showing composite ENTREPRENEUR marks where the words

b 19

“entrepreneur,” “entrepreneurs,” or “entrepreneur’s” was disclaimed as descriptive; and ¢) 24
of the registered and renewed composite ENTREPRENEUR marks are registered on the
Supplemental Register that does not entitle the mark to any statutory presumption that the
term is a trademark and not a generic name, or that the mark has acquired distinctiveness to
be placed on the Principal Register under Trademark Act § 2(f) (Petitioner Exhibit C).

A Trademark.com Report found 48 Federal records not owned by Registrant showing

pending or published or allowed composite ENTREPRENEUR marks for goods and services

in all classes. Ten (10) of the records show composite ENTREPRENEUR marks where the
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11.

12.

13.

words “entrepreneur,” “entrepreneurs,” or “entrepreneur’s” were disclaimed as descriptive.
Record 42 shows that Registrant opposed the registration of VIRTUAL ENTREPRENEUR
applied to general education books for suggestions and ideas on how to make money and self
improvement despite the disclaimer of “entrepreneur” as descriptive (Petitioner Exhibit D).
A Trademark.com Report found 291 Common Law records showing business names that
include ENTREPRENEUR and show its widespread, common descriptive and generic use by
many other third parties for various goods and services which relate to the target group of
purchasers of Registrant’s’s services (Petitioner Exhibit E).

A Trademark.com Report found 106 State trademark records for marks not owned by
Registrant with a) 74 records showing currently registered and renewed composite
ENTREPRENEUR marks for goods and services in all classes; and b) 32 records showing
that registered composite ENTREPRENEUR marks have expired or have not been renewed.
These records show widespread, common descriptive and generic use by many third parties
of the word “entrepreneur” for various goods and services which relate to the target group of
purchasers of Registrant’s’s services (Petitioner Exhibit F).

A Trademark.com Report found 142 International trademark records of composite
ENTREPRENEUR marks not owned by Registrant with a) 97 Canadian records showing the
registration of composite ENTREPRENEUR marks for goods and services in all classes; b)
11 German records showing the registration of composite ENTREPRENEUR marks for
goods and services in all ¢lasses; ¢) 26 United Kingdom records showing the registration of
composite ENTREPRENEUR marks for goods and services in all classes; d) 4 European

Community records showing the registration of composite ENTREPRENEUR marks for
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15.

16.

goods and services in all classes; and e) 4 World Organization records showing the
registration of composite ENTREPRENEUR marks for goods and services in all ¢lasses.
Many are not currently registered but they show widespread, common descriptive and generic
use by many third parties of the word “entrepreneur” for various goods and services which
relate to the target group of purchasers of Registrant’s services (Petitioner Exhibit G).

A Trademark.com Report found 278 records of domain names showing widespread, common
descriptive and generic use by third parties of the word “entrepreneur” that relate to the target
group of purchasers of Registrant’s’s services (Petitioner Exhibit H); and a keyword search of

the web site www.whois.net matching a) 936 domain names having “entreprencur” as a

prefix to the names; b) 700 domain names having “entrepreneur” as a suffix to the names;
and ¢) more than 2000 domain names including “entrepreneur” therein (Petitioner Exhibit I).
A search of the U.S. Patent and Trademark Office trademark database found a) 28 live
records of trademark and service mark owners other than Registrant having the word
“entrepreneur” in their corporate trade names (Petitioner Exhibit J); b) 23 live records of
composite ENTREPRENEUR marks with the word “entrepreneur” disclaimed as descriptive
(Petitioner Exhibit K); and ¢) 11 live records with composite ENTREPRENEUR marks on
the Supplemental Register (Petitioner Exhibit L).

A search of the U.S. Patent and Trademark Office patent database for patents including the
word “entrepreneur” in their specifications found 85 patents. Selected U.S. Patents
4,026,244 for a bird feeder; 5,550,816 for a method and apparatus for virtual switching;
5,554,398 titled *“process for manufacturing reduced-fat cheddar cheese; 5,584,592 for a

combination of ballpoint pen and mechanical pencil; and 6,729,539 for an Internet-based
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18.

check/card for entrepreneurs for use on the Web each show the generic and descriptive use of
“entrepreneur” over the period of time from 1977 to the present (Petitioner Exhibit M).

A search on the web site www.oregonlive.com found eight (8) articles that contained the

descriptive and generic use of the word “entrepreneur.” The highlighted articles reveal the
use of “Oregon Association of Minority Entrepreneurs;” a three (3) time use in the phrases
“baking entrepreneur tests public palate,” “when baking-mix entrepreneur Lynn McPherson,”
and “while some entrepreneurs go to costly lengths to test;” the phrase “those two former
directors, Portland entrepreneurs...;” the sentence “so he made the transition from full-time
musician to full-time entrepreneur;” the phrase “the entreprencurs are not looking to make a
mint selling baubles off of blankets;” the headline “Iraqi entrepreneur serves U.S. troops;” the
phrase “for entrepreneurs who are will to take a financial risk...;” and the headline subtitle
“entrepreneur Tom Voeller cast aside all his cares...” (Petitioner Exhibit N).

A Google.com search of the Web on the Internet found about three (3) hits when searching —
Oregon Association of Minority Entrepreneurs — that show the descriptive and generic use of
“entrepreneur” and “entrepreneur” in links titled and clicked on including a) “Secrets of
Entrepreneurs” that found patented software (U.S. Patent 5,153,830) as a computerized aid to
creativity and problem solving to help speed up the creative process of enirepreneurs; b)
“Entrepreneur Association” that linked the site “http://ezinfofind.com » with reference to a
“venture capital database 2004" for use by entrepreneurs; and “Ideas for Entrepreneurs” that

linked www.unusualbusinessideas.com advertising how an entrepreneur can obtain a “rare

manuscript of unusual business ideas.” The results of this search shows the popular common

descriptive and generic use of “entrepreneur” and “entrepreneurs” by many businesses thus
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19.

20.

21.

making the word unregistrable under Trademark Act § 2(e)(1). (Petitioner Exhibit 0).

A Google.com search of the Web on the Internet found about 4,600,000 hits when searching
— entrepreneur — that show the descriptive and generic use of “entrepreneur,” “entrepreneurs,”
and “entrepreneur’s” that includes their descriptive and generic use in trade names and in the
names of products destined for purchase by the target group of entrepreneurs as related to
Registrant’s products and services (Petitioner Exhibit P).

For the reasons set forth in the foregoing paragraphs 1-19, inclusive, the term “entrepreneur”
is descriptive and precludes registration as a trademark and service mark under Trademark
Act § 2(e)(1) without a showing of secondary meaning under Trademark Act § 2(f). During
pendency of Registrant’s application for registration its mark ENTREPRENEUR as applied
to its business and advertising services over the Internet, Registrant did not provide evidence
that its use of “entrepreneur” had acquired distinctiveness as applied to such services before
Registration No. 2,263,883 issued on the Principal Register. Therefore, Registrant’s
registration should be cancelled under Trademark Act § 14 (15 U.S.C. 1064).

For the reasons set forth in the foregoing paragraphs 1-19, inclusive, the term “entreprencur”
is a generic term, and thus it is precluded from registration as a trademark and service mark
under Trademark Act § 2(e)(1). The generic term “entrepreneur,” which Petitioner has the
equal right to use in his proposed mark for business and advertising services over the
Internet, is not registrable under the Trademark Act. For it is the common descriptive name
of those business and advertising services offered for sale to entrepreneurs. Therefore,
Registration No. 2,263,883 issued to Registrant on the Principal Register for the mark

ENTREPRENEUR as applied to its business and advertising services offered for sale to
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23.

entrepreneurs over the Internet, should be cancelled under Trademark Act § 14(15US.C.
1064).
For the reasons set forth in the foregoing paragraphs 1-19, mnclusive, Petitioner will be
irreparably damaged in his business, and in the good will thereof to be symbolized by his
proposed mark. Petitioner’s good will is thus likely to be placed in jeopardy, and will
negatively reflect upon and seriously injure Petitioner’s reputation, which he presently enjoys
among entrepreneurs unless Registration No. 2,263,883 issued to Registrant on the Principal
Register is cancelled under Trademark Act § 14 (15 U.S.C. 1064).
For the reasons set forth in the foregoing paragraphs 1-19, inclusive, Petitioner believes and
asserts that his goodwill will be damaged if Registration 2,263,883 is not cancelled, and
respectfully prays that this Petition to Cancel be sustained and said registration be cancelled.
The requisite fee of $300.00 is filed herewith.

Respectfully submitted,

KURT M. MARKVA

h LY
NeMF. Markva \_
Attorney for Petitioner
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MEDIA INC.

Entrepreneur
Editorial Overview

Solutions For Growing Businesses

Written for busy entrepreneurs who want practical--not theoretical—information, Entrepreneur offers re:
solutions for entrepreneurs with growing companies. The magazine gives readers concise, hands-on ad
so they can get in, get out and get back to business. Expert columnists cover the latest developments ir
technology, money, management and marketing, highlighting products, services and strategies to help
readers run better businesses. In Entrepreneur's more than 40 monthly columns and features, readers |
from other entrepreneurs who have success-fully solved their growth chalienges. The magazine also
analyzes current issues, news and trends from the unique perspective of the entrepreneur.

Smarts—The magazine's opening section, Smarts, updates readers on current news and trends in the
world of business, as seen from the entrepreneur's perspective. From serious analyses of business issL
to humorous looks at the latest business fads, Smarts gives readers a quick update on their world.
Monthly columns: Biz Travel, Books, Capito! Issues, Flash, Hot Seat, It Figures, Snapshot, Tech Toy,
What's the Point?, Wheels, Women

Technology—Technology enables entrepreneurs to compete with big business on an equal playing fiel
That's why the editors of Entrepreneur devote one-third of the total editorial package to technology issut
From hardware to software, Internet to wireless computing, Enfrepreneur delivers the news, insights ant
information savvy entrepreneurs need to make smart purchasing decisions.

Monthly columns: Buyer's Guide, Coot Clicks, Digital Edge, Hot Disks, Net Profits, Solutions, Wireless

Money—Money is the lifeblood of every business—and Enfrepreneur shows readers how to raise it, ho'
manage it and how to keep it flowing. For entrepreneurs seeking smart advice on managing both busine
and personal finances, Entrepreneur provides a perspective that other magazines don't—the entreprene
Monthly columns: Dollar Signs, Funds, Personal Finance, Raising Money, Tax Talk

Management—Today's entrepreneur faces a vast array of management challenges—from human
resources issues to laws and regutations governing business. Entrepreneur is the how-to business
management manual, with information-packed editorial that provides the growing business perspective
these pressing issues. With seven regular columns exclusively dedicated to the subject of management
readers know they can rely on Enfrepreneur as a comprehensive resource that answers all of their mos'
important questions.

Monthly columns: Creative Zone, Insurance, Legal, Real Deal, Smart Moves, Staff Smarts

Marketing—It takes more than a great product or service to achieve business success. Entrepreneur's
marketing experts keep readers up-to-date on the latest trends and strategies in sales, marketing,
advertising and public relations—all the tools they need to help their businesses flourish. From creating
that get results to staking out new target markets, Entrepreneur offers advice every entrepreneur can us
market more effectively.

Monthli columns: A+ Ads, Breakthrouih, Net Sales, Retail Reiister. Sales Force, Sales Success, Tac

http://entrepreneur.com/mediakit/1,6710,,00.htm1?sect=Mag_Overview

Petitioner Exhibit A

Page 1 of 22 7/24/2004



Entrepreneur Media Inc. — Media Kit Page 1 of 2

- Entrepreneur

MEDIA INC.

trepreneur | B
E;I: © maizme | Editorial Calendar

» Editorial Qverview 2004 EDITORIALISPECIAL ' ON- SPACE | MATERIALS
+ Editorial Calendar REPORTS BUYER'S GUIDE SALE | CLOSING DUE

» Advertising Specifications = Entrepreneur of the w Network Attached 12/23/03  11/10/03 11/14/03
- Franchise & Business JAN Future Storage (NAS)
Opportunity Advertising Appliances

« Terms & Conditions
« Contact a Representative

= Power of Women s Fast Ethernet 1/20/04  12/10/03 12/15/03
FEB m Entrepreneurial Switches
Entrepreneur.com Bootcamp
» Audience Profile & Site
Facts
+ Ad Targeting & Reporting s The New Branding = Color Printers 2/24/04 1/9/04 1/16/04
» Advertising Programs MAR s Raising

* Franchise & Business Entrepreneurial Kids

Opportunity Advertising
» Content Licensing

o R ) = Makeover Issue s Wireless Video 3/23/04  2/10/04 2/16/04
ontact a Representative APR - Top 100 Surveillance
Entrepreneurial Cameras
» Conference Sponsorships Colleges
a Extra Section: Entrepreneur's Business Travel Awards & 1/10/04

Guide to Business Travel
s Extra Section: Internet Security

MAY = Best Software m Portable 4/20/04  3/10/04 3/15/04
Projectors
s Hot 100 Fastest- n Wi-Fi LANs 5/25/04 4/9/04 4/16/04
Growing New
JUN Entrepreneurial
Businesses

m Extra Section: Woman of the Year

s The Money Issue » Desktop 6/22/04  5/10/04 5/17/04
JUL m Top 100 VCs Replacement
Notebooks
AUG u Sales & Marketing m Bluetooth Add- 7/20/04  6/10/04 6/15/04
Issue Ons
w Eiection 2004:; What It » [P-based Centrex 8/24/04 7/9/04 7/16/04
SEP Means for Phone Systems
Entrepreneurs {PBXes)

ocT = Selling Your Business s High-End Flat 8/21/04  8/10/04 8/16/04
Panel Displays

Petitioner Exhibit A
http://entrepreneur.com/mediakit/1,6710,,00.html?sect=Mag_Calendar Page 2 of 22 7/24/2004
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NOV w Young Millionaires s Workgroup 10/26/04  9/10/04 9/17/04
Copiers
s Extra Section: Mobile Warrior 7125104
DEC a Hot Trends & Hot = Multi-Format 11/23/04 10/11/04 10/15/04
Businesses for 2005 DVD-RW Drives

» Exfra Section: Fleet & Commercial Vehicle Buyer's Guide 10/25/04

Extra sections are editorial sections with highly targeted advertising opportunities, many with bonus
distribution.

Note: Editorial Calendar subject to change without notice.

Petitioner Exhibit A
http://entrepreneur.com/mediakit/1,6710,,00.html?sect=Mag_Calendar Page 3 of 22 7/24/2004
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MEDIA INC.

Entrepreneur.oom
Audience Profile & Site Facts

Site URL

http:./fwww .entrepreneur.com
AOL Keyword: Entrepreneur Magazine

Established
1996

Site Profile

With more than 100,000 pages of content, Entrepreneur.com is one of the largest and most popular sm;
business Web sites on the Internet. We provide business owners with practical information, expert answ
from recognized business consultants and a wide range of services designed to solve the challenges of
starting, running and growing a successful business.

Site Traffic

Monthly Page Views......... 13 Million
Monthly Impressions....... 30 Million

E-mail Newsletters......... 581,601

*Source: WebTrends, June 2003; WordData, June 2003

30-day Unique Audience 1.4 Million
Source: @Plan, Fall 2003

Unique Value Proposition

e Viewers consist of small-business owners and those starting a business
» Entrepreneur.com delivers unique "how-to" content and solutions

s Entrepreneur.com is a global brand

Audience Characteristics
Head Count in Organization: Started Business/Plan to Start

9,
Male- o o <10 27% (12 MOS)evrrrerorrrercrerseron 35%
Medi an.&ié """"""" 40.2 B0 e 33% Shopped Online (6 mos.)....... 97%
Median HHL........... 5;69'511 S 1011 R 41% Purchase Online (6 mos.}......83%
"""""" ' <500 .....ccccceu.......45%

Source: @Plan, Falt 2003

Audience Profile

Entrepreneur.com visitors are business owners and partners who are looking for tools to help them suct
in today's competitive marketplace. They own growing businesses and look to Entrepreneur.com to pror
information and perspective on industry news, business tools and services, strategies for growth, and
more.

The Typical Entrepreneur.com Visitor

o 61% are the owner/partner of a business

+ 81% are top management

¢ Has an average of 20 employees

¢ Has been in business for an average of 5 years Petitioner Exhibit A
Page 4 of 22

7/24/2004
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¢ 64% are considering buying a new or additional business in the next 12 months

Entrepreneur.com users

Have Purchasing Power and Make Business Purchases Online
¢ Spend an average of nearly $24,000 annually on business products and services
¢ Plan to purchase a variety of their business products over the Internet, including:

Computer Hardware .............cccoeeveenee 52%
Computer Software ..........cc.cccoevennn 48%
Office Equipment ..o ivii e 43%
Office Supplies .....ccociveevvvcnnrii e, 57%
Business Services ..........ccooevvivvrnrennenn, 40%

Find Solutions for their Businesses Online

» 42% look for technology or Internet/e-commerce information online

s 37% look for business finance and investment information online

¢ 33% said that Entrepreneur.com helps them select/buy products and services for their
businesses

Are Frequent Visitors

s 6+ page views on average per unique visit*

* 54% use Entrepreneur.com at least once per week
e Average length of visit—17 minutes*

+ E-mail newsletter circulation—581,601*

Source: Enfrepreneur.com User Survey, January 2002
Source: WebTrends, June 2003*

Research

Research and information available from @Pian, Web Trends, Doubleclick and Entrepreneur.com User
Surveys.

Advertising Opportunities

e Leader Boards e Banners

e Islands * Newsletters
e Pop-ups e Opt-in Lists
e Skyscrapers * Microsites

Advertising Sales
Ryan Shea, National Online Manager, 949/622-5232, e-mail: rshea@entrepreneur.com
Kim Pham, Manager, Production/Traffic, 949/622-7175, e-mail: kpham@entrepreneur.com

Petitioner Exhibit A

Page 5 of 22
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Entrepreneur.com

Advertising Programs
Channels Pop-ups
Islands Skyscrapers
Banners Microsites

Leader Boards
Newsletter Sponsorships

Opt-in Lists

Channels

The ultimate online resource for smali-to-midsized business owners. Entrepreneurs can
access practical information, exclusive content, business experts and comprehensive
resources and services to solve all their business challenges.

Click here for sample

Islands

Entrepreneur.com's Island Sponsorship program is an effective way to reach an interested
audience. With ad placement on an article page, text will flow around your creative giving the
advertisement a strong presence and bold message.

Click bere for sample

back to top

Banners

Entrepreneur.com is uniquely positioned to provide powerful branding opportunities through
targeted exposure to the small-to-midsized business market. Our banners and buttons are
designed to give advertisers the chance to embed their message within contextually relevant
content on a targeted or broad-reach run-of-site basis.

Click here for sample

back to top

Leader Boards

The evolution of Banner advertising has brought us to the Leader Board. The Leader Board's
dramatic size increase over the traditional Banner gives advertisers a strong presence with
prominent placement at the top of the page. Increase your brand awareness and receive a
better response by advertising on a targeted or broad-reach run-of-site basis.

Click here for sample

back to top

Newsletter Sponsorships

Enjoy direct response from the small-to-midsized business community through

Entrepreneur.com. Our opt-in weekly newsletters, Growing a Business, Starting a Business,

Tech/e-Business and Sales & Marketing provide a powerful opportunity to reach a targeted
Petitioner Exhibit A
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and highly responsive audience.

Click here for sample

back 1o top
Pop-ups

Pop-up advertising is a creative and persistent way to reach the small-to-midsize business
audience. This cookie-based Pop-up loads on top of the page giving your advertising message
priority viewing and a message the viewer cannot ignore.

Click here for sample

back to top

Skyscrapers
Advertisers can now target and dominate relevant smafl-business content on
Entrepreneur.com through an exclusive Skyscraper Sponsorship. This ad unit brings a

formidable presence to the face of online advertising and empowers sponsors with size and
strength that demands to be heard.

Click here for sample

back to top

Microsites

Advertisers can now own real estate on Entrepreneur.com through a microsite sponsorship.
This co-branded area is accessibie through various campaign ad units. Excellent for branding,
a microsite typically yields click-through rates two to three times the industry standard.

Types of Microsites

* Content Sponsorship — Content supplied by client or written by Entrepreneur's
editorial staff.

* Advertorial — Client uses co-branded area for product promotion.

* Resource Center — An interactive workshop centered around a theme complementary
to the client's objectives.

Click here for sample

back to top
Opt-in Lists

Whether you're trying to sell a computer, life insurance or a travel package we have an e-maii
list to meet your needs. The process is simple, you select a list based on defined criteria and

e-mail your message. Within hours, you are able to track results and measure campaign
effectiveness.

Click here for sample

back to top

R

Petitioner Exhibit A
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‘Entrepreneurs Who Need Entrepreneurs

This franchisee of The Entrepreneur’'s Source achieved his dreams helping others achieve theirs.
HomeOfficeMag.com - November 2602
By Amy Lee

Steven Schick was looking for a business to v advertisemant
open when he stumbled upon the Web site for

The Entrepreneur's Source. He was

impressed by the consulting firm, which helps

prospective entrepreneurs find a franchise

that best suits them, and was attracted to the

idea of running a business that helped others

get into business, too.

Schick, 46, now a regional director for The
Entrepreneur's Source, understands the
challenges many of his clients may encounter
when trying to open a business or find a
franchise. "The methodical approach The
Entrepreneur's Source takes to helping
people explore their options made sense to
me. | figured there just had to be a lot more
people out there like myself in need of that
service," he explains.

Article Tools

Before Schick became a franchisee for The B3 E-mail this &b Print this [ Bookmark this

Entrepreneur's Source in Bethlehem,
Pennsylvania, in September 1998, he had co- .
owned a Buick, Mazda and Saab dealership.
He moved to Redding, Pennsylvania, in v
hopes of purchasing his own Buick-GMC
dealership, but realized this lifestyle wasn't for
him. "I got burnt out,” he says. "The 65- to 70-
hour workweek just wasn't gratifying -

Balloon_Business Takes Off

anymore. | saw my life slipping away. ! Keep business expenses separate :
wanted to do something that was more from personal expenses. @-‘iﬂ
beneficial to people, more meaningful-- Click here for details,

something that would provide a better

lifestyle.”

Schick believes a better lifestyle is exactly what he's found. Of all the benefits, Schick says the
most rewarding is his ability "to help people achieve their dreams, and to affect people’s lives
positively.”

: Petitioner Exhibit A
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Going Places

Entrepreneur magazine - January 2004
By Rieva Lesonsky
URL: http://www.Entrepreneur.com/article/0,4621,312400,00.html

Today (it's mid-November), I tatked to a group of smart, eager kids in my niece Cassie's
journalism class at Wayne Hills High School in New Jersey. It reminded me how random
words or acts can change your life. When I was in high school back in the 1960s, my
guidance counselor gave me a choice of three things I could be: a teacher, a nurse or a
secretary. None appealed to me. Under pressure to say something, I remembered seeing
women's names in newspaper bylines, and I blurted out, "I want to be a journalist." At
journalism school, I was a broadcasting major and never took a business class (no one except
biz majors cared much about business in the early '70s). And now, for more than 20 years, so
much of my life has revolved around business.

So many of us end up in places we didn't intend to. And that's not a bad thing. This is a
convenient (and traditional) time of year to examine our actions and figure out what we did
right, what we did wrong, and what we need to change. All too frequently, however, we
forget our epiphanies shortly after we have them, and another "same old, same old" year
starts whizzing by. So let's at least try to remember our resolutions through Leap Day.

Since we operate in "magazine time" at Entrepreneur, we've already made our resolutions,
and you can already see some of them in this issue. New this year is our relationship with
SBTV, the first TV network on the Web devoted to entrepreneurs. Business owners can turn
to SBTV (at www.sbtv.com) to find practical content from industry experts, and you can
access it whenever you need it-24/7. Look for the "See It Now" boxes scattered throughout
the issue, go to the URL provided, and you can learn more about what you just read in
Entrepreneur.

Starting next month, we're adding a new "Tech" column, called "Connections," to regularly
cover telephony issues vital to your business. In the "Be Your Own Boss" section, "Success
Coach" author Romanus Wolter is going to share a monthly success tip for new
entrepreneurs. Entrepreneur.com will also be offering even more up-to-the-minute articles on
business trends and how-to guides for starting and running your business.

It's hard to predict anything in life, and the entrepreneurial realm tends to be even more
volatile and packed with surprises. We will, as usual, keep you updated on everything you
need to know to grow your businesses. We hope this will be a comeback year for the
economy. And while that's good news, it also means you entreprencurs will be confronted
with new and different challenges. You'll need solutions, and we promise to provide them.

As I talked to those future journalists at my neice's high school, I thought about the circuitous
path I've taken from my high school journalism class to 21-plus years with Entrepreneur.
When I was in high school, women weren't editors of business magazines. Entrepreneurs
weren't icons. And innovation came from Fortune 500 companies. None of this is true
anymore. As you go forth into 2004 and think about how you're going to grow a bigger and
better business this year, it may be helpful to look back at where you started. And remember
the words of Ralph Waldo Emerson: "Do not follow where the path may lead. Go instead
where there is no path and leave a trail."

Copyright © 2003 Entrepreneur.com, Inc. All rights reserved.
Petitioner Exhibit A
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In With The New

Yes, it’s important to treat your existing customers well—but experts say the key to fast
growth is seeking out new faces.

Entrepreneur magazine - October 2000

By Mark Henricks

URL: http://www Entrepreneur.com/article/0,4621,279525,00.html

From the beginning of 1996 to the end of 1997, Jana Taylor’s company grew from seven
employees to 35, while sales increased from $5 million to $8.6 million. To many
entrepreneurs, that kind of growth would suggest trouble in the offing.

But for Taylor, 44, who started Jana’s Classics Inc., a Tualatin, Oregon, cookie bakery, at her
kitchen table in 1984, an emphasis on growth is part of the equation for success and
longevity. As her company blossomed from a single employee and $7,000 in sales its first
year to 100-plus employees and $13 million in sales in 1999, Taylor has embraced the
attitude that growth is good and the faster the better. “Our target this year,” she says, “is $18
million.”

To reach that goal, Taylor juggles at least 40 new-product development projects at any given
time and introduces 40 to 60 new products per year, adding to a portfolio of more than 400
varieties of cookies, dough and related products. Meanwhile, she’s expanded the company
from selling frozen dough in the Pacific Northwest to providing baked cookies and dough to
ice cream makers, candy companies, restaurants, frozen dessert manufacturers and in-store
grocers nationwide.

Taylor’s rapid-growth strategy is a smart one, according to a recent study of high-growth
firms by the Kauffiman Center for Entrepreneurial Leadership, a Kansas City, Missouri,
entrepreneurial education and research organization. A recent study of 672 Emst & Young
Entrepreneur of the Year winners indicated companies that maximized sales growth with
strategies similar to Taylor’s, emphasizing new products and new markets, had 25 percent
higher profitability and increased company net worth three times faster than firms that
focused specifically on profit growth, cash flow or increasing net worth.

The results ran counter to prevailing wisdom that maximizing sales is a strategy with a poor
risk-to-reward ratio, says Larry W. Cox, research manager for the 1998 study, which was
released last year. “There’s a feeling that if you grow fast, it’s going to hurt profitability and
wealth creation,” says Cox. “We found that’s not necessarily so. Fast growth can be a good
thing.”

Mark Henricks is an Austin, Texas, writer who specializes in business topics and has written
for Entrepreneur for 10 years.

One striking finding from the study shows that firms that used a market penetration strategy,

rying to increase penetration of their current markets by selling new products to existing

customers, didn't grow as fast or perform as well on other measures as firms that stressed

diversifying by introducing new products to markets they'd never sold to before. The

difference was amazing: Companies following the diversification strategy grew 87 percent

faster, on average, than those relying on penetration. Businesses that tried to grow by

mergers and acquisitions, likewise, tumned in poorer performances than those with an

aggressive diversification bent. These findings are rather surprising, considering the §€4Qisher Exhibit A
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number of mergers and the current popularity of con-servative stick-to-your-knitting
strategies.

An even bigger surprise was the low correlation of international expansion with rapid sales
growth. The report essentially determined that companies boasting more international sales
were no more likely to grow rapidly than those that looked mainly at domestic and regional
markets. Going global, in other words, is not a requirement for fast growth despite the widely
held opinion to the contrary. "The assumption I'd had going in was that if you were going to
grow, you'd have to go overseas," says Cox. "But that was a surprisingly small part of it."

The study found a strong tie between rapid growth and certain Sometimes
employee compensation practices. Connecting pay to incentives v your

was indeed a powerful growth-booster. In fact, the more importance employees just need
companies placed on incentive pay, measured as a ratio of incentive a little TLC. Read

base pay, the stronger their sales growth. "You're My Hero"
o pay, & & and learn how to

. .. : play older sibling.
A policy of giving stock to employees was also heavily connected

to sales growth. However, companies that offered stock oniy to the CEO didn't get any
benefit from the practice. Only when equity participation is broadly spread are sales likely to
be supercharged. The study even found that the strongest sales growth rates of all were from
companies that gave stock to everyone but the CEO. These companies reported 115 percent
average growth, compared to flat sales for those with CEO-only stock plans. This connection
was one of the strongest found in the study. Says Cox, "The equity compensation was the big
piece."

There are a number of questions the study didn't answer. One is whether the findings apply to
all or even many other companies besides the ones studied. The study companies were all
finalists in the Emst & Young Entrepreneur of the Year award program. "The sample was
unusual in that it was the best of the best entrepreneurial companies in the country,” says
Cox. "To make a generalization to the business population as a whole is difficult." In
addition, only 20 percent of the firms studied had under $5 million in sales in 1997, and 41
percent had more than 100 employees in 1995, Average sales were $89 million, and they
averaged 269 employees. About 20 percent were publicly held.

Another question the study failed to answer was whether firms following the diversification
strategy were turning their backs on established, solid customers to pursue new markets, or
whether they were merely, in conformance with current mainstream strategy, being selective
and only getting rid of their worst customers. "Our survey didn't distinguish that," says Cox.
"We only know they're doing more with new products and new markets."

Additionally, Cox points out there are good reasons, other than ~ View the
seeking growth, for entering international markets. These include “ep Kauffman
the opportunity to tap more attractive markets than exist —I—|_ Center's
domestically and the chance to partner with foreign companies that "Survey
have attractive capabilities. And he doesn't discount the importance ~ ©f Innovative Practices:
of financial controls in fast-growth companies. He notes, "Growing 1993 Executive Report
takes cash, so there's some cash-flow management in there." —
Anecdotally, he says he found a pair of similar companies, one which was growing at twice
the rate of the other and was flush with cash, and the other losing money and seeing its net
worth decline. "The reason was, they didn't have the cash,” Cox says of the problems
besetting the slower-growth firm.

According to the study, maximizing sales growth will take, in addition to cash investments in

new-product development and marketing campaigns, significant loosening of ownerghiRibYe? Exhibit A
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lot of entrepreneurs. Most of the privately held companies surveyed failed to offer equity
compensation plans to the employees, and, overall, just 3 percent of all equity was in the
hands of people other than top managers. "If you want to grow your business," chides Cox,

"you've got to loosen up on that and think about how to distribute some of that equity value
to the whole company."

The last word on maximizing growth isn't in yet. Cox is replicating the study, with additional
questions on strategy, this year. The big difference is that it will include firms from 18

countries. "It will be interesting," he says, "to see if a German company has the same
perspective on international sales."

Meanwhile, cookie entrepreneur Taylor is hoping to focus Jana's Classics more on the best
markets she's tapped, and pethaps to slow down her rapid growth of the past few years.
Bringing out new products and new production lines always impacts short-term profits, she
says. "We've been very satisfied with our profits,” she says. "But growth is tough. I'm in a
position to know that—luckily."

Take it easy, speed racer! Read "Crash Course” before trying to grow your business at
maximum velocity.

Contact Sources

¢ Jana's Classics Inc., (503) 691-1600, www janas.com
¢ Kauffman Center for Entrepreneurial Leadership, lcox@emkf.org, www.emkf.org

Copyright © 2003 Entrepreneur.com, Inc. All rights reserved.
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Finding the Best Homebased Business for You L2t
There are no guarantees when it comes to starting a business, but these ideas could lead you to

SuUCCess. g -

March 15, 2004 Chrrgzs

By Rosalind Resnick

Q: Thanks to the money I've made in the _ v advartisement
stock market this year and the increase in the
value of my home, | finally have enough
money to start my own homebased business.
I've read a lot of books, but | can't seem to
come up with an idea that's guaranteed to
make money. What do you think is the best
homebased business to start?

A: There's no recipe for business success—
homebased or otherwise. From my own

experience as an entrepreneur, | can tell you Find out how at
that the best businesses are the ones that
either solve a problem you're facing or solve a

problem for one of your clients. For example,
when my partner and | started our
homebased Web design firm, NetCreations,
back in 1995, most of our clients wanted a
Web presence. A year later, when thousands
of sites popped up on the Net, our clients
needed to find a way to drive people to their | &4 E-mailthis & Print this [ Bookmark this
sites and persuade them to buy their
products. That's what led us to enter the
Internet marketing business and to pioneer
the concept of opt-in, or permission-based, e- | © Sales Report

mail marketing—the business that enabled us | * By Special Request

to go public in 1999 and seli our company for | »  starting a Business as a Security Specialist

$111 million cash in 2001.

|
Here are five types of businesses you can
start from home with very little capital or * How to Start Your Own Business
downside risk: ¥ How to Build a Business Plan

*  How to Legally Establish Your Homebased Business

LT TLLE Tt ]

Consultant/newsletter publisher: Assuming
you have some industry-specific expertise
and a good relationship with your former
colleagues, consulting is probably the easiest | * TeenStartUps

type of homebased business to start. Many * Quick Guides to Starting 20 Businesses
companies that have downsized experienced |,
managers are eager to hire them back as

Resource Centers:

Low-Cost Start-Up Ideas
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consultants to tap into their years of Alsa see these topics:
knowledge and industry contacts. Networking —
to find new clients is easy—just print up some | * Homebased Business Startup Ideas
business cards and pass them out at the next
industry trade show. Speaking at shows and
writing for trade publications can also get your
name out cost-effectively. Another way to play
the consulting card is to start an e-mail @ .
newsletter. Not only will you make some o
money selling your expertise to multiple
subscribers, but you'll also develop a useful
PR toal that will help you get speaking gigs at industry conferences where you can prospect for

more clients. There's also a crop of "social networking” Web sites such as Craig's List and
LinkedIn that can help you find consulting work.

Keep business expenses separate
from personal expenses.
Click here for details,

Tech support/programmer/system administrator;: While big companies typically have full-time
tech support staff on-site, small businesses typically don't. If you're a support technician,
programmer or system administrator who has the skills to troubleshoot desktop computers and
networks, you can sell your services to business owners for $75 per hour and up. If you find a
client who needs your services on a regular basis, you can negotiate a retainer agreement in
which the client pays you a fixed fee on a monthly basis to monitor his network, install software
updates and fix problems that occur. Just remember to keep track of the hours you put in and to
avoid giving clients the all-you-can-eat plan.

Rea!l estate investment/property management: With interest rates at historic lows, investing in
income-producing real estate is almost a no-brainer. Once you've bought the property and lined
up the tenants, running the business from home is easy. You'll need an accounting program like
QuickBooks to track your rent collections and operating expenses, and, unless you like getting
calls in the middle of the night and fixing toilets, you should hire a handyman to help you.
Depending on the property's cash flow, you can make thousands of dollars per month for five to
10 hours per week of work while picking up some nice appreciation along the way. Once you get
comfortable managing your own properties, you can start managing other people's properties as
well. Check out the Property Management Association for more information.

Online merchant: With more and more people buying products and services online, becoming
an online merchant is another homebased business opportunity to explore. Thanks to sites like
eBay, selling collectibles, used clothes, toys and the like worldwide is as easy as taking pictures
of your merchandise and uploading them to the Net. eBay not only provides a marketplace to sell
your goods—a virtual swap shop, if you will—but also processes payments. Best of all, you don't
need to stock any inventory. So-called "drop shippers" can ship the goods to your customer the
minute you make the sale.

Virtua! assistant: With companies outsourcing practically everything these days, many people
are becoming virtual assistants, handling the work that an executive's administrative assistant
used to do, As a virtual assistant, you can handle calls, schedule appointments, book travel
reservations and perform other tasks for one executive or several—without ever having to come
into an office. For more information, check out The International Virtual Assistants Association.

consulting firm for start-ups and small businesses. She is a former business and computer
Jjournalist who built her Internet marketing company, NetCreations Inc., from a two-person
homebased start-up fo a public company that generated $58 million in annual sales.

The opinions expressed in this column are those of the authar, not of Entrepreneur.com. All answers are intended to be
general in nalure, without regard to specific geographical areas or circumstances, and should only be relied upon after
consulting an appropriate exper, such as an attorney or accountant.
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Alone Behind The Desk

8 Tips to overcoming the isolation of working at home. ) BELLSOUTH
Business Start-Ups magazine - April 1997

By Carolyn Campbeli ﬂﬂb o
In 1987, Sue Hurlbut experienced every v aduertisemant W’W
corporate employee’s worst nightmare when

she was abruptly and traumatically fired from

a Portland, Oregon, construction firm she'd

helped build into a multistate corporation. She
recalls, "l began in entry-level customer
service and rose through the ranks to become
vice president of operations. | was also on the
corporate board of directors and had
developed such a level of trust with the
company president that he allowed me to
house-sit when he went on vacation.”

But suddenly, Hurlbut says, life as she knew it
was over, when her supervisor chose to
believe a false accusation issued by another
employee. Devastated, Hurlbut cried for two
days. But only two weeks later, her
homebased husiness, Organization Plus, in
Clackamas, Oregon, was accidentally born.
She was working for a temp service when a
potential first client approached her about &4 E-mail this & Print this [ Bookmark this
setting up a bookkeeping system. In her
former position, Hurlbut had regularly
completed manual bookkeeping and installed
computer systems. Before she knew it, she'd Keep business expenses separate
embarked on a new career as a professional from personal expenses. :
office organizer, specializing in helping
businesses make the transition from manual
to computerized accounting, as well as providing other organizational services such as creating

|

‘ e —
I

| filing systems, developing employee manuals, and organizing paper flow.

Yet, while the required tasks seemed to be a perfect match with her past experience, operating a

|

Click here for details.

homebased business initially was not. "I'd always considered myself to be someone who worked
best alone," she recalls, "so | thought a home office would be perfect for me. It was a shock to
find myself missing working with other people after only a few weeks." At the corporate office,
she'd grown weary of hearing voices constantly calling her name. "l knew the voices represented
approaching demands on my time and energy.”

Hurlbut couldn't believe all the aspects of the conventional office envircnment that she missed. [ e
She felt the absence of all of them, from janitors to clean her office to colleagues with whom she Journal.com
could share common complaints. She even missed being able to bring treats to share with her | v
co-warkers! "l live alone, but love to cook and bake. | would bring baked goods, or cook a lunch
or dinner and take all the leftovers to work. | suddenly had to stop cooking, because there was no
Petitioner Exhibit A
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Alone Behind The Desk

one to share it with."

Hurlbut found herself frequently leaving her home office to chat with neighbors. "l was forever
making deals with myself to postpone working until the evening so | could enjoy a movie, take a
walk or run errands." She finally faced the fact that she was putting off completing tasks because
she craved the company of others. She says, "Nobody had ever told me that the adjustment to
working from home could be hard, scary and lonely. | thought that nobody felt this way but me--
that everyone else was effectively dealing with this situation." Today, nine years tater, Hurlbut is
happily successful with two homebased businesses. Hurlbut and other homebased business
owners and experts all agree that shifting to the flexible hours and solitary environment of a
homebased business requires a conscious adjustment, and can benefit from advanced planning.
The following suggestions are offered to make the transition from traditional office emptoyment to
homebased entrepreneurship smoother and fess disruptive:;

1. Shift to a proactive mode of interacting with others. Hurlbut began coping with her isclation
once she discovered an important difference between corporate and homebased business.
"When you work for a company, you spend most of your time in a reactive mode, responding to
other people's requests for action,” she says. "In a homebased business, you are suddenly in a
proactive mode, where nothing happens unless you take action. It's a very different mentality.”

When she began to seek and acquire more clients, Hurlbut's sense of isolation ebbed because
there were more people with whom she could interact. "People usually start companies because
they're good at making or doing something. | was good with paperwork, devising budgets and
creating business plans. But before, | was totally passive and reactive, never proactive in my
personal and business relationships.” Creating Organization Plus changed all that, Hurlbut says
proudly. "Starting a homebased business caused me to become proactive in order to promote
myself through speaking and advertising--a risk I'd never have taken otherwise. Self-promotion
turned me from being lonely and scared to being alone and strong.”

Nancy Heubeck, president of Business Clinic in Denver, a homebased enterprise that assists
others in starting new businesses--particularly homebased businesses--suggests giving yourself
a "strategy for success" to help overcome obstacles caused by your own personality quirks.
"Because | absolutely hate networking and going to cocktail parties," she says, "l would put 20
business cards in the left pocket of my jacket. My rule was that | could not eat anything at the
party until t gave 10 of them to other people. | couldn't leave the party until | got rid of all of my
cards and got at least 20 back from people in my target market.”

2. Focus on results to cope with your new solitary working style and flexible hours. When
you are used to an 8-to-5 schedule, switching to a flexible schedule requires self-discipline to
duplicate your former professionalism and productivity, says Heubeck. She explains that feeling
free of the time constraints of office life and required co-worker interactions sometimes translates
to feelings of isolation when you realize that there are no longer colleagues in the same building
with whom to share your thoughts. Heubeck feels that shifting your mind-set from an hourly

employee-based outlock to a results-criented approach can help you cope with your new
business style.

"Don't measure your work by the time you put in," says Heubeck. "Set goals and evaluate your
success by the results you are getting. For example, if you have four projects due on Friday, and
you finish them alt on Monday night, you can take the rest of the week off." Remember, one
exciting advantage of a homebased business is that you don't have to duplicate the prescribed
hours, dead time and long waits of typical office life. You can get more done and have more time
to yourself,

3. Create a business plan to cope with the loss of office support. Most conventional office
employees don't realize how much support is actually provided by an office environment, say
Heubeck and Hurlbut. When there is no one there to buy your envelopes, fix your computer, or
answer your phone, you may feel bereft working alone. "Know yourself--your own personality--
and create an office plan before you begin your business that will replace those aspects of
conventional office support that you will no longer have in a homebased business," advises
Heubeck,

Rudy Lewis, president of the National Association for Homebased Businesses in Owings Mills,
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Maryland, suggests that homebased business owners might want to consider the possibility of

utilizing shared office space if they find they still need secretarial or other business services on a
limited basis.

4. Consider joining a mentor group or other support network. Across the country,
homebased business owners are joining mentor groups in increasing numbers. Denver's Dixie
Darr, who left a career in higher education ten years ago to begin publishing her newsletter for
"corporate refugees” called "The Accidental Entrepreneur,” suggests homebased entrepreneurs
might want to contact a group of other homebased businesspeople or others in the same
professional field. "Because of your common interests,” she says, "the group will understand
obstacles that you are dealing with and be able to offer their own perspective on similar work and
personal situations.”

Heubeck agrees. "Simply setting up a peer mentor group to share war stories and nitty gritty
problems and concerns allows you to get feedback while fulfilling the need for socialization that
we all have."

5. Surf the Net. While computers are often perceived as isolating, you can use your computer to
connect with others by utilizing online Internet services. Darr used to post messages and chat
with other homebased entrepreneurs on CompuServes's Work-At-Home Forum, and has since
become aware of many online user groups retating to homebased business. "Online services get
you outside of your own head, yet you don't have to leave your home to participate," she says.
"Also, you can spend as much or as little time as you want."

6. Have a company picnic. Just because you don't work for a company doesn't mean you can't
enjoy the company perks. If you work alone, there's no one to pick for a softball team or three-
legged race at a company picnic. But you can have your own form of "company picnic" by getting
together socially with others who are also homebased, possibly in professions that are similar to
yours. "it's important to be with people with whom you have some history, and who know and like
you. It's one of the best antidotes for loneliness," says Lionel Fisher, who has studied living and
working alone extensively and is the author of A Guide To Working Happily, Productively and
Successfully From Home (Prentice-Hall, $10.95, 800-922-0579).

Six years ago, Salt Lake City's Lonnie Bradiey, a homebased screenwriter and travel-agent
instructor, formed a group of writers dedicated to the premise that writers spend too much time
alone. The members, who range from writers of children's literature to newsletter writers to
technical writers, meet monthly and interact as friends. They'll discuss writing, but just as often
discuss their kids or their hobbies. "Even though we're writers, during our fun and relaxed
meetings, we usually end up discussing all the creative arts," says Bradley. "We interact in
singing, storytelling, drama and philosophy. Even though we rarely discuss the technicalities of
our work, | always go away inspired."

7. Give yourself a bonus. All experts and entrepreneurs interviewed for this column agree that,
without the typical office hours and structure, it's not always easy for you to realize how much you
are accomplishing. Remember to reward yourself and freat your most important business asset--
yourself--well. "Hopefully, I've had my last ‘real’ job,” says Larry Borowsky, who was a staff editor
at an alternative newspaper in Denver for three years before founding Text Therapy, a
homebased copyediting business whose clients include university presses and historicat
societies. Realizing the importance of seeking a change of scenery, Borowsky relishes many
opportunities each week to leave his house to do activities that are not related to work. He even
reads away from home, taking a book with him and walking to a coffee shop for a couple of hours
of literary recreation. He always goes to movies in theaters, rather than renting videos for home
viewing. In the summer, he becomes very active in bike riding and basketball, and during the
school year, he tutors students once a week at their school. "Because | work at home,” he
laughs, "when | have time off, | don't want to come home and sit on my living room couch like my
friends who work in traditional offices do."

Carolyn Campbell, a home-office entrepreneur for 20 years, has written more than 200 magazine
articles.
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Chapter 10
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Home > Search > Search Results

1497 documents found matching your query
"entrepreneur”

1. LivePlanet to Produce ‘American Start-Up," a Business-
Themed Reality Series For Spike TV for '05
July 23, 2004

2. Update 2: Martha Stewart Witness Gets $2,000 Fine
July 23, 2004

3. Update 1: Martha Stewart Witness Gets $2,000 Fine
July 23, 2004

4. Martha Stewart Witness Gets $2,000 Fine
July 23, 2004

5. Rally Software Development Assembles World-Class
Technical Advisory Board
July 23, 2004

6. Barreto Announces Appointment of Stephen Galvan as
Chief of Staff at the SBA
July 23, 2004

7. Protocall Technologies Inc. Announces Reverse Merger
With Quality Exchange, Inc.
July 22, 2004

8. Newstream.com Digest: Toshiba's Four-in-One AV
Notebook PC, David Crosby and Graham Nash Run for
“Joint Presidency' on the Party Party Ticket
July 22, 2004

9. Anystream(R) Receives Frost & Sullivan Market Leadership
Award
July 22, 2004

10. Entry Deadline for 2004 Stevie Awards(TM) for Women
Entrepreneurs is Extended to July 31
July 22, 2004

Next 10 Matches
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© 2002 trademark.com

Database(s): Federal

Mark: entrepreneur

99 records.

All Owner: not media  Status: registered or renewed

Table of Contents

Federal
1. 75-449532
2. 73-692145
3. 73-692146
4. 74-352598
5. 74-437411
6. 74-564848
74-801594
75-0785239
7%-195874
10. 75-198274
11. 75-322969
12. 75-909017
13. 75-914440
14. 76-158169
15. 76-249077
16. 76-354365
17. 78-016060
18. 75-909016
19. 75-247856
20. 74-648333
21. 75-195566
22. 75-195873
23. 75-207312
24. 75-432560
25. 75-492808
26. 75-571930
27. 75-851436
28. 76-043067
29. 76-206019
30. 76-316327
31. 76-379491
32. 76-459000
33. 76-459007

THE E IN ME THE ENTREPRENEUR IN YOU (and Design) Int'l 9 16
42 Registered

ENTREPRENNOVATION (and Design) Int'l 16 Registered
ENTREPRENNOVATION Int'l 16 Registered

THE FILM ENTREPRENEUR Int'l 16 Registered

MBE MINORITY BUSINESS ENTREPRENEUR (and Design) Intrl
16 Registered

INTERNATIONAL WHO'S WHC OF ENTREPRENEURS Int'1

16 Registered

INNERPRENEUR (and Desian} Int'l 16 Registered
ENTREPRENEUR'S ALERT Int'l 16 Registered

THE ENTREPRENEUR'S COACH Int'l 16 Registered
ENTREPRENEUR'S NOTEBOOK Int'l 16 Registered

THE ANONYMOUS ENTREPRENEUR Int'l 16 Registered
TEENPRENEUR Int'l 16 Registered

HISPANIC ENTREPRENEUR 100 Int'l 16 35 41 42 Registered
ENTREPRENEWS (and Design) Int'l 16 42 Registered
"HELPING ENTREPRENEURS REACH THE NEXT LEVEL OF SUCCESS..."
Int'i 16 Registered

PE PROFESSIONAL ENTREPRENEUR (and Design) Int'l

16 Registered

THE ENVIRONMENTAL ENTREPRENEUR Int'l 16 Registered
TEENPRENEURS Int'l 25 Registered

ENTREPRENEUR Int'l 34 Registered

GREIF & CO. THE ENTREPRENEUR'S INVESTMENT BANK (and Design}

Int'l 35 36 Registered

UNITED ASSOCIATION OF ENTREPRENEURS BUILDING AMERICA'S FUTURE
(and Design} Int'l 35 42 Registered

ENTREPRENEUR'S COACH Int'l 35 Registered

THE ENTREPRENEUR'S INVESTMENT BANK Int'l 3% 36 Registered
THE ROYAL FAMILY OF ENTREPRENEURS (and Design) Int'l

35 Registered

THE ENTREPRENEUR'S SOURCE Int'l 35 Registered
ENTREPRENAIR YOUR PRIVATE FLIGHT DEPARTMENT (Stylized) Int'l
35 Registered

A.A.C.E., THE AMERICAN ASSQOCIATION OF CONSUMERS AND
ENTREPRENEURS Ing'l 35 Registered

ENTREPRENEUR BEHIND THE ENTREPRENEURS Int'l 35

36 Registered

MOMPRENEURS Int'l 35 Registered

ENTREPRENEUR'S PARTNER Int'l 35 Registered

SISTERPRENEUR Int'l 35 Registered

AEEG Int'l 35 Registered

AMERICAN ENTREPRENEURS FOR ECONOMIC GROWTH Int'1l

35 Registered

Petitioner Exhibit C
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34,
35.

6.
37.
38.

39.

40.
41.
42,
43.

44 .
45,
46.

47.
48.
49.
50.
S1.
52.

53.
54.
55.
56.
57.

58.
59.
60.
61.
62,
63.
64 .
65.
66.

67.
68.
69.
70.

71.
72.
73.
74.
75.
76.
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78-111148
78-201550

78-206640
73-522423
75-235201

75-323234

75-456658
75-498403
75-582756
75-596112

75-669099
75-791729
75-872040

76-129869
76-176783
76-266161
76-283054
76-356699
76-356950

75-919875
73-611054
73-701808
75-035693
75-141835

75-216824
75-322968
75-359325
75-501388
75-549441
75-594335
75-854330
75-873998
75-879145

75-305022
75-914439
76-098144
76-180747

76-202892
7T6-237274
76-242097
76-262994
76-337473
76-433733

STAKE & EGGS ENTREPRENEUR SERIES Int'l 35 Registered
EMPOWERING ENTREPRENEURS THROUGH CAPITAL3 Int'l 35

36 Registered

FINANCIAL THINK FOR ENTREPRENEURS Int'l 35 Registered
THE ENTREPRENEUR (and Design) Int'l 36 Registered

EDIE ONLINE ELECTRONIC DATA FOR INVESTORS AND ENTREPRENEURS

Int'l 36 Registered

UNITED PACIFIC BANK THE ENTREPRENEURS' BANK Int’'l

36 Registered

ENTREPRENEUR EQUITY PROTECTION Int'l 36 Registered
WOMEN ENTREPRENEURS' CONNECTION Int'l 36 Registered
ENTREPRENEURS FUND Int'l 36 Registered

PRINTING & DESIGNING FCOR ENTREPRENEURS: BIG-COMPANY IMAGE AT

ENTREPRENEUR PRICES Int'l 36 42 Registered
THE ENTREPRENEURS EMPOWERMENT PROGRAM Int'l 3¢ Registered
ENTREPRENEUR CARD Int'l 36 Registered

STEWARDS AND ENTREPRENEURS OF REAL ESTATE Int'l 36 37

42 Registered

ENTREPRENEUR Int'l 36 Registered

THE ENTREPRENEUR'S VENTURE CAPITALIST Int'l 36 Registered
THE ENTREPRENEURS NAVIGATOR SYSTEM Int'l 36 41 Registered
E ENTREPRENEURS' FOUNDATION (Stylized) Int'l 36 Registered
WHERE THE ENTREPRENEUR IS KING Int'l 36 Registered

THE COMPANY WHERE THE ENTREPRENEUR IS KING Int'l

36 Registered

WEEKLY ENTREPRENEUR FOCUS Int'l 38 41 Registered

THE ENTREPRENEUR'S NETWORK Int'l 41 Registered

KEN TREPRENEUR Int'l 41 Registered

GENIPRENEUR Int'l 41 42 Registered

SELLING HELPING CUSTOMERS BUY SUCCESSFUL FOR ENTREPRENEURS (and
Design) Int'l 41 Registered

THE INDUS ENTREPRENEURS Int'l 41 42 Registered

THE ANONYMOUS ENTREPRENEUR Int'l 41 Registered
ENTREPRENEUR'S HALL OF FAME Int'l 41 Registered
MILLENNIUM ENTREPRENEURS (and Design) Int'l 41 Registered
INFOPRENEUR Int'l 41 Registered

ENTREPRENEURS ONLY Int'l 41 Registered

ENTREPRENEUR'S CORNER Int'l 41 Registered

EBC Int'l 41 Registered

SILICON VALLEY ENTREPRENEURS' CONFERENCE Int'l

41 Registered

ENTREPRENEUR RADIO NETWORK Inttl 41 Registered

HISPANIC ENTREPRENEUR Int'l 41 Registered

ORGANIZED ENTREPRENEUR Int'l 41 Registered

YTE YOUTH TECH ENTREPRENEURS (and Design} Int'l

41 Registered

WORLD ENTREPRENEUR OF THE YEAR Int'l 41 Registered
ENERGIZING ENTREPRENEURS Int'l 41 Registered
ENVIRONMENTAL ENTREPRENEUR Int'l 41 Registered

CAMP ENTREPRENEUR Int'l 41 Registered

THE 218T CENTURY ENTREPRENEUR Int'l 41 Registered

WHERE ENTREPRENEURS COME FOR RESULTS Int'l 41 Registered

Page 2 of 92
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77. 76-473346 WEST (and Design) Int'l 41 Registered
78. 78-269930 LIMOPRENEUR Int'l 41 Registered
79. 74-607956 YOUNG ENTREPRENEURS' ORGANIZATION (and Design) Int'l
42 Registered
B0. 75-115657 THE ENTREPRENEUR'S LAW FIRM Int'l 42 Registered
81. 75-335211 FWE Int'l 42 Registered
82. 75-335213 FORUM FOR WOMEN ENTREPRENEURS Int'l 42 Registered
83. 75-365276 BUSINESS LAWYERS FOR ENTREPRENEURS Int'l 42 Registered
84. 75-388010 AMERICAN SOCIETY OF WOMEN ENTREPRENEURS ASWE (and Design)
Int']l 42 Registered
85. 75-401183 SBA PRO-NET U.S. SMALL BUSINESS ADMINISTRATION CHAMPIONING
AMERICA'S ENTREPRENEURS (and Design) Int'l 42 Registered
86. 75-422611 THE ADVERTISING AGENCY FOR ENTREPRENEURS: AD AGENCY QUALITY AT
ENTREPRENEUR PRICES Int'l 42 Registered
87. 75-685407 INTERNATIONAL ENTREPRENEUR ASSOCIATION IEA (and Design)
Int'l 42 Registered
88. 75-749459 THE SOCIETY OF ENTREPRENEURS {(and Design) Int'l
42 Registered
89. 75-784911 THE PRINTER FOR ENTREPRENEURS: BIG-COMPANY IMAGE AT ENTREPRENEUR
PRICES Int'l 42 Registered
90. 75-861503 ENTREPRENEURS ADVISING ENTREPRENEURS Int'l 42 Registered
91. 76-097997 EARTHA ENTREPRENEUR Int']l 42 Registered
92. 76-158406 THE LAZY ENTREPRENEUR ALL TALK NO FUNDING Int'l
42 Registered
93. 76-450033 BUSINESS LAWYERS FOR ENTREPRENEURS Int'l 42 Registered
94. 78-084423 PIQONEER ENTREPRENEURS Int'l 42 Registered
95. 74-180438 NETWORK OF BUSINESS OPPORTUNITY ENTREPRENEURS Int'l 9
16 Renewed
96. 74-178307 ENTREPRENEUR'S ACCESSORY Int'l 28 Renewed
97. 74-338109 ENTREPRENEURIAL C.P.A.'S SERVING ENTREPRENEURS Int'l
35 Renewed
98. 73-749392 ENTREPRENEUR OF THE YEAR Int'l 41 Renewed
99. 74-180427 NETWORK OF BUSINESS OPPORTUNITY ENTREPRENEURS Int'l
42 Renewed
Record 1
Mark THE E IN ME THE ENTREPRENEUR IN YOU {and Design)
Status Registered
Status Date Jun 6, 2000
Register Principal
Ser./App. No. 75-449532

http://www.trademark.com/cgi-bin/reformatreport?547439173402&20149200407231 342&tmreport.sh&n... 7/23/2004
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Registration No.

Int*'l Class
Goods/Services

U.S. Class
lat Use
Commerce Use

Int'l Clasa
Goods/Services

J.5. Class
1st Use
Commerce Ugse
Int'l Class

Goodsa/Services

U.s. Clasgs
lat Use
Commerce Use
Filing Date
Filed 1-T-T
Publighed (Last)
Allowed
Registered
Design Codes

Lining/Color

Correspondent

Applicant

Registrant

ASSIGNMENTS
Reel /Frame
Assignor(s)

Assignee (8)

Correspondt

Date Sgnd/Ack
Date Recorded
Brief

Reel /Frame

 http://www.trademark.com/cgi-bin/reformatreport?547439173402&2014920040723 1 342 &tmreport.sh&n...

2355921

9 - Electrical and Scientific Apparatus

SERIES OF MULTIMEDIA VIDEQ TAPES AND VIDEO DISKS
ABOUT ENTREPRENEURSHIP

21, 23, 26, 36, 38

Aug 1, 1998

Aug 1, 1998

16 - Paper Goods and Printed Matter

SERIES OF PRINTED EDUCATIONAL MATERIALS, NAMELY,

STUDENT WORKBOOKS AND TEACHER GUIDES ON ENTREPRENEURSHIP
2, 5, 22, 23, 29, 37, 38, 50

Aug 1, 1998

Aug 1, 1998

42 - Miscellaneous Services

DESIGNING AND MONITORING AN ONLINE COMPUTER SITE AND
MODERATING ELECTRONIC FQORUMS ONLINE DEALING WITH THE SUBJECT
OF ENTREPRENEURSHIP

100, 101

Aug 1, 19958

Aug 1, 1998

Mar 13, 1998
Yes

Jun 22, 1999
Sep 14, 19339
Jun 6, 2000

241725 - Egual sign, yin yang, equal sign
261102 - Rectangles, plain single line

THE DRAWING IS LINED FOR THE COLORS RED, ORANGE,
GRAY, BLUE, BROWN, PURPLE, AND BLACK.

JOSEPH A NAUGHTON JR

WOODARD EMHARDT NAUGHTON, ET AL
BANK 1 CTR TWR

111 MONUMENT CIR STE 3700
INDIANAPOLIS IN 46204-5137

AGENCY FOR INSTRUCTIONAL TECHNOLOGY (WA CORP.)
1800 N. STONELAKE DRIVE, BOX A
BLOOMINGTON, IN 47402-0120

KAUFFMAN CENTER FOR ENTREPRENEURIAL LEADERSHIP (MO
CORP.)

4801 ROCKHILL ROAD

KANSAS CITY, MO 64110-2046

1351/0288

AGENCY FOR INSTRUCTIONAL TECHNOLOGY (DC CORP.)

KAUFFMAN CENTER FOR ENTREPRENEURIAL LEADERSHIP (MO

CORP.), 4801 ROCKHILL ROAD, KANSAS CITY, MO, 64110-204
WOODARD, EMHARDT, NAUGHTON, ET AL., JOSEPH A.

NAUGHTON, BANK ONE CENTER/TOWER, 111 MONUMENT CIRCLE, SUITE
3700, INDIANAPOLIS, IN 46204-5137

Aug 14, 1999

Aug 20, 1999

Assigns the entire interest and goodwill

2641/0834

Page 4 of 92
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Assignor(s) KAUFFMAN CENTER FOR ENTREPRENEURIAL LEADERSHIP

Assignee(s) EWING MARION KAUFFMAN FOUNDATION, 4801 ROCKHILL ROAD,

KANSAS CITY, MO, 64110-204
Correspondt STINSON MORRISON HECKER LLP, PENNY R. SLICER, 1201
WALNUT, SUITE 2800, KANSAS CITY, MO 64106-2150
Date Sgnd/aAck Jun 27, 2002
Date Recorded Apr 29, 2003
Brief Merger

Page 5 0f 92

Record 2

Entigpreg oy

Mark ENTREPRENNOVATION (and Design)
Status Registered

Status Date Jun 24, 19%4

Register Principal

Ser./App. No. 73-692145

Registration No. 1507085

Int'l Class 16 - Paper Goods and Printed Matter
Goods/Services LOOSELEAF TEXTBOOKS, OUTLINES, SUMMARIES, PLANNING

SHEETS, WORKSHEETS, STUDY GUIDES AND PRINTED DESK-TOP
REMINDERS, NOTEBOOKS, PRERECORDED AUDIO AND VIDEO TAPES,

COMPUTER PROGRAMS AND BROCHURES, ALL RELATING TO
ENTREPRENEURSHIP AND INNOVATICN, ALL SOLD AS A UNIT

7.8. Class 21, 37, 38

lst Use Oct, 1986

Commerce Use Oct, 1986

Filing Date Oct 22, 1987

Published {Last) Jul 12, 1988

Registered Oct 4, 1988

Affidavits Sec. 8 accepted; Sec. 15 acknowledged

Design Codes 261713 - Letters or words underlined or overlined by

one or more strokes of lines

Correspondent LINDA PICKERING
LOWENSTEIN, SANDLER, KOHL, ET AL.
65 LIVINGSTON AVENUE
ROSELAND, NJ 07068
Domestic Rep. LINDA PICKERING AND JOHN R. MACKAY 2ND

Registrant DPI DECISION PROCESSES INTERNATIONAL LIMITED (UNITED
KINGDOM CORP.)
47 BRUNSWICK PLACE
LONDON, ENGLAND N1SSE

Last Owner DPI WORLDWIDE, LIMITED (CT CORP.)
10 BAY STREET, SUITE 116
WESTPORT, CT 06880

ASSIGNMENTS

hitp://www.trademark.com/cgi-bin/reformatreport?547439173402&20149200407231 342&tmreport.sh&n...
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Reel /Frame 1111/0065
Assignor (s) DPI DECISION PRCCESSES INTERNATIONAL LIMITED (GBX
CORP.)
Assgignee (s} DPI WORLDWIDE, LIMITED (CT CORP.), 10 BAY STREET,
WESTPORT, NJ, Q06880
Correspondt LOWENSTEIN, SANDLER, KOHL, FISHER, & BOYLAN - LINDA
PICKERING, ESQ., 65 LIVINGSTON AVENUE, ROSELAND, NEW JERSEY
7068
Date Sgnd/Ack Jan 30, 1994
Date Recorded Feb 22, 1994
Brief Nunc pro tunc effective Apr 1, 1992
Record 3
Mark ENTREPRENNOVATION
Status Registered
Status Date Jun 24, 1954
Register Principal
Ser./App. No. 73-692146
Registration No. 1507086
Int'l Class 16 - Paper Goods and Printed Matter
Goods/Services LOOSELEAF TEXTBOOKS, OUTLINES, SUMMARIES, PLANNING
SHEETS, WORKSHEETS, STUDY GUIDES AND PRINTED DESK-TOP
REMINDERS, NOTEBOCOKS, PRERECORDED AUDIO AND VIDEC TAPES,
COMPUTER PROGRAMS AND BROCHURES, ALL RELATING TO
ENTREPRENEURSHIP AND INNOVATION, ALL SOLD AS A UNIT
U.8. Class 21, 36, 37, 38
lat Use Oct, 198se
Commerce Use Oct, 1986
Filing Date Oct 22, 1987
Published (Last) Jul 12, 1988
Registered Cct 4, 1988
Affidavits Sec. 8 accepted; Sec. 15 acknowledged
Correspondent LINDA PICKERING, ESOQ.
LOWENSTEIN, SANDLER, KOHL, ET AL.
65 LIVINGSTON AVENUE
ROSELAND, NJ 07068-1791
Domestic Rep. LINDA PICKERING, ESQ.
Registrant DPI DECISION PROCESSES INTERNATIONAL LIMITED (UNITED
KINGDOM CORP.}
47 BRUNSWICK PLACE
LONDON, ENGLAND N1SSE
Last Owmnmer DPI WORLDWIDE, LIMITED (CT CORP.)
10 BAY STREET, SUITE 116
WESTPORT, NJ 06880
ASSIGNMENTS
Rael/Frame 1111/0065
Assignor{s) DPI DECISION PROCESSES INTERNATIONAL LIMITED (GBX
CORP. )
Assignee (s) DPI WORLDWIDE, LIMITED (CT CORP.), 10 BAY STREET,
http://www.trademark.com/cgi-bin/reformatreport?547439173402&2014920040723 1342 &tmreport.sh&n... 7/23/2004
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Corregpondt

Date Sgnd/Ack
Date Recorded
Brief

WESTPORT, NJ, 06880

LOWENSTEIN, SANDLER, KOHL, FISHER, & BOYLAN - LINDA
PICKERING, ESQ., 65 LIVINGSTON AVENUE, ROSELAND, NEW JERSEY

7068

Jan 30, 1994

Feb 22, 1954

Nunc pro tunc effective Apr 1, 1992

Page 7 0of 92

Record 4
Mark

Status
Status Date

Register

Ser./App. HNo.

Registration No.

Int'l Class
Goods/Services

U.S. Class
lst Use
Commerce Use

Filing Date
Filed I-T-U

THE FILM ENTREPRENEUR

Registered
Aug 24, 2001
Supplemental

74-352598
1884417

16 - Paper Goods and Printed Matter

BOOKS AND NEWSLETTERS FEATURING INFORMATION ON THE
ENTERTAINMENT INDUSTRY

38

Jun 13, 1993

Jun 13, 1893

Jan 26, 1993
Yes

Registered Mar 14, 1885

Affidavits Sec. 8 accepted

bDisclaimer "FILM"

Correspondent R. ROSSER COLE
THE LAW QFFICES OF ROSSER COLE
200 N. MARYLAND AVE., SUITE 302
GLENDALE, CA 91206

applicant LEVISON, LOUISE (UNITED STATES INDIVIDUAL)
4454 VENTURA CANYON AVENUE, SUITE 305
SHERMAN OAKS, CA 91432

Registrant LEVISON, LOUISE (UNITED STATES INDIVIDUAL}
4454 VENTURA CANYON AVENUE, SUITE 305
SHERMAN OAKS, CA 91432

Record §

INY%

a1

LI EYTRNTEAE T TSPt

http://www trademark.com/cgi-bin/reformatreport?547439173402&20149200407231342&tmreport.sh&n... 7/23/2004
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Mark MBE MINORITY BUSINEBSS ENTREPRENEUR (and Design)
Status Registered

Status Date Oct 20, 2000

Register Principal Sec 2 £ in part

AS TO "MINORITY BUSINESS ENTREPRENEUR.

Ser./App. No. 74-437411
Registration No. 1896156

Int'l Class 16 - Paper Goods and Printed Matter

Goods/Services TRADE MAGAZINE SERVING MINORITY AND WOMEN BUSINESS
OWNERS AND ENTREPRENEURS, GOVERNMENT AGENCIES, AND PUBLIC
AND PRIVATE CORPORATIONS AND QRGANIZATIONS SEEKING TO
FURTHER THE GOALS OF MINORITY AND WOMEN BUSINESS OWNERS

U.8. Class i8

ist Use May, 1984

Commerce Use May, 1984

Filing Date Sep 20, 1993

Published (Last) Mar 7, 1995

Registered May 30, 199%

Affidavits Sec. B accepted; Sec. 15 acknowledged
Design Codes 260913 - Sguares, more than one

261121 - Rectangles completely or partially shaded

Correspondent DORCTHY M. "GINGER" CONRAD
MBE MINORTIY BUSINESS ENTREPRENEUR
3528 TORRANCE BLVD., SUITE 101
TORRANCE, CA 9%0503-4803

Applicant CONRAD, DOROTHY M. "GINGER", DBA MBE MINORITY
BUSINESS ENTREPRENEUR (UNITED STATES INDIVIDUAL)
3528 TORRANCE BLVD., SUITE 101
TORRANCE, CA 90503-4803

Registrant CONRAD, DOROTHY M. "GINGER", DBA MBE MINORITY
BUSINESS ENTREPRENEUR (UNITED STATES INDIVIDUAL)
3528 TORRANCE BLVD., SUITE 101
TORRANCE, CA 90503-4803

Record 6

Mark INTERNATIONAL WHO'S WHO OF ENTREPRENEURS
Status Registered

Status Date Mar 21, 2003

Register Supplemental

Ser./App. No. 74-564848

Registration No. 1973538

Int'l Class 16 - Paper Goods and Printed Matter
Goods/Services PERIODICALLY PUBLISHED DIRECTORIES OF ENTREPRENEURS
IN A VARIETY OF FIELDS

U.S. Class 2, 5§, 22, 23, 29, 37, 38, 50
lst Use Aug 3, 1995
Commerce Use Aug 3, 1985

http://www.trademark.com/cgi-bin/reformatreport?547439173402&20149200407231 342&tmreport.sh&n... 7/23/2004
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Filing Date Aug 23, 1994
Filed I-T-U Yes

Registered May 7, 1998

Affidavits Sec. 8 accepted

TTAB Proceeding Cancellation 29355

Plaintiff EUROPA PUBLICATIONS LIMITED

Mark THE INTERNATIONAL WHO'S WHO

Serial No. 75-142210

Correspondt JEFFREY H. KAUFMAN, OBLON, SPIVAK, MCCLELLAND, MAIER

& NEUSTADT, P.C. 1755 JEFFERSON DAVIS HIGHWAY, 4TH FLOOR,
ARLINGTON, VA, 22202

Filed May 11, 1999
Status Terminated Jul 11, 2001
Correspondent MARCIA A. AUBERGER

VENABLE, BAETJER, HOWARD & CIVILETTI LLP
1201 NEW YORK AVE NW SUITE 1000
WASHINGTON DC 20005 3917

Applicant GILBRATER MARKETING, LTD. (NC CORP.)
2013-B LEJEUNE BLVD.
JACKSONVILLE, NC 28546

Registrant GILBRATER MARKETING, LTD. (NC CORP.)
2013-B LEJEUNE BLVD.
JACKSONVILLE, NC 28546

ASSIGNMENTS

Reel/Frame 2706/0912

Assignor (s} GIBRALTER MARKETING, LTD.

Assignee (s} ERICSON PUBLISHING, INC. (NC CORP.), 1650 A GUM
BRANCH ROAD, JACKSONVILLE, NC, 28540

Correspondt VENABLE LLP, MARCIA A. AUBERBER, P.0. BOX 34385,

WASHINGTON, DC 20043-9998
Date Sgnd/Ack Aug 19, 2003
Date Recorded Aug 26, 2003
Brief Assigns the entire interest and goodwill

Record 7

jﬂl’lﬂi’i)fé’}?ﬁ&{f

Mark INNERPRENEUR (and Design)
Status Registered

Status Date Sep 25, 2000

Register Principal

Ser./App. No. 74-801594

Registration No. 1841340
Int'l Class 16 - Paper Goods and Printed Matter

Goods/Services EDUCATIONAL COURSE MATERIALS; NAMELY, BOOKS, MANUALS,
NEWSLETTERS, SYNDICATED COLUMNS AND BINDERS ON THE SUBJECT

http://www trademark.com/cgi-bin/reformatreport?547439173402&20149200407231 342&tmreport.sh&n... 7/23/2004
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J0.5. Class
lsgt Use
Commerce Use
Filing Date
Filed I-T-U
Published {Last)
Registered
Affidavits
Other Data

Design Codes

Correspondent

Applicant

Registrant

Action History

OF PERSONAL GROWTH AND DEVELOPMENT
38

Apr 16, 1992

Apr 19, 1992

Oct 21, 1991
Yes

Aug 4, 1982
Jun 21, 1994

Sec. 8 accepted.
Divided from SN: 74216082

261713 - Letters or words underlined or overlined by
one or more strokes of lines

DREW ALLEN MILLER
235 WARD PKWY, #203
KANSAS CITY MO 64112

MILLER, DREW ALLEN (UNITED STATES INDIVIDUAL)
P.O. BOX 300789
DENVER, CO 80203

MILLER, DREW ALLEN (UNITED STATES INDIVIDUAL)
P.O. BOX 300789
DENVER, CO 80203

Jun 2, 2004 TEAS CHANGE OF CORRESPONDENCE RECEIVED
Sep 25, 2000 REGISTERED - SEC. 8 (6-YR) ACCEPTED
Jun 19, 2000 REGISTERED - SEC. 8 (6-YR) FILED

Jun 21, 1994 REGISTERED-PRINCIPAL REGISTER

Feb 14, 1994 ALLOWED PRINCIPAL REGISTER - SOU ACCEPTED
Jan 31, 1994 STATEMENT OF USE PROCESSING COMPLETE
Jan 31, 1994 DIVISIONAL PROCESSING COMPLETE

Jan 25, 1994 DIVISIONAL PROCESSING COMPLETE

Oct 18, 1993 TU INFORMAL RESPONSE RECEIVED

Sep 17, 1993 USE AFFIDAVIT FAILED FORMALITIES

Jun 14, 1993 EXTENSION 1 GRANTED

Apr 22, 1993 COMMUNICATION RECEIVED FROM APPLICANT
Apr 22, 1993 USE AMENDMENT FILED

Apr 22, 1993 EXTENSION 1 FILED

Oct 27, 1992 NOTICE OF ALLOWANCE-MAILED

Aug 4, 1992 PUBLISHED FOR OPPOSITICHN

Jul 2, 1992 NOTICE OF PUBLICATION

Apr 20, 1992 APPROVED FOR PUB - PRINCIPAL REGISTER
Mar 25, 1992 COMMUNTICATION RECEIVED FRCM APPLICANT
Feb 12, 1992 NON-FINAL ACTION MAILED

Jan 10, 1992 ASSIGNED TO EXAMINER

Page 10 0f 92

Record 8

Mark

Status
Status Date
Register

Ser./App. No.
Registration No.

http://www.trademark convcgi-bin/reformatreport?5474391 73402&20149200407231342&tmreport.sh&n...
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Registered
Sep 6, 2003
Principal

75-078539
2038914
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Int'l Class
Goods/Services
0F.8. Class

lst Usge
Commerce Use

Filing Date

Published {(Last)

Registered
affidavits
Digclaimer

Correspondent

Registrant

Last Owner

ASSIGNMENTS
Reel/Frame
Assignor(s)
Assignee(8)
Correspondt
Date Sgnd/Ack
Date Recorded

Brief

Action History

16 - Paper Goods and Printed Matter
NEWSLETTERS IN THE FIELD OF BUSINESS AND LAW
2, 5, 22, 23, 29, 37, 38, 50

Mar 1, 1995

Mar 1, 1955

Mar 26, 199%¢
Nov 26, 1996
Feb 18, 1997

Sec. 8 accepted.
ENTREPRENEUR S

NATALIA UTRERA
SPIEGEL & UTRERA, PA
P.O. BOX 450605
MIAMI, FL 331245-0605

AMERILAWYER, CHARTERED (FL CORP.)
343 ALMERIA AVENUE
CORAL GABLES, FL 33134

SPIEGEL & UTRERA, PA (FL CORP.}
1840 SOUTHWEST 22 STREET, 4TH FLOOR
MIAMI, FL 33145

2676/0071

AMERILAWYER, CHARTERED (FL CORP.)

SPIEGEL & UTRERA, P.A. (FL CORP.}, 4TH FLOOR

1840 SOUTHWEST 22 STREET, MIAMI, FL, 33145

SPIEGEL & UTRERA, P.A., NATALIA UTRERA, ESQ., POST
OFFICE BOX 450605, MIAMI, FL 33245

Oct 14, 2002

Oct 21, 2002

Assigns the entire interest and goodwill

Sep 6, 2003 REGISTERED - SEC. 8 (6-YR} ACCEPTED
Jul 25, 2003 REGISTERED - SEC. 8 (6-YR} FILED

Jul 25, 2003 TEAS SECTION 8 RECEIVED

Feb 18, 19387 REGISTERED-PRINCIPAL REGISTER

Nov 26, 1996 PUBLISHED FOR OPPOSITION

Oct 25, 1996 NOTICE OF PUBLICATION

Sep 25, 1996 APPROVED FOR PUB - PRINCIPAL REGISTER
Sep 19, 1996 EXARMINERS AMENDMENT MAILED

Sep 17, 1996 ASSIGNED TO EXAMINER

Page 11 of 92

Record 9

Mark
Status
Status Date

Register

Ser./App. No.

Registration No.

THE ENTREPRENEUR'S COACH

Registered
Sep 1, 1998
Principal

75-195874
2186593

http://www trademark.com/cgi-bin/reformatreport?547439173402 &20149200407231 342&tmreport.sh&n... 7/23/2004
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Int'l Class
Goods/Services

U.8. Class

1st Use

Commerce Use

Filing Date
Filed I-T-U

Published (Last)

Registered

Disclaimer

Correspondent

Applicant

Registrant

16 - Paper Goods and Printed Matter
EDUCATIONAL AND TEACHING MATERIALS, NAMELY,

TEXTBOOKS, QUESTIONNAIRES, AND WORKSHEETS FOR USE BY
BUSINESS CONSULTANTS AND BUSINESS OWNERS FOR IMPROVING
BUSINESS PERFORMANCE, PRODUCTIVITY AND PROFITABILITY

2, 5, 22, 23, 29, 37, 38, 50
May 26, 1998
May 26, 1998

Nov 12, 1996
Yes

Sep 9, 1957
Sep 1, 1998

"THE ENTREPRENEUR'S"

MARTIN KORN

LOCKE PURNELL RAIN HARRELL
2200 ROSS AVE STE 2200
DALLAS TX 75201-677¢

AMERICAN ENTREPRENEUR, INC., THE {TX CORP.)
5956 SHERRY LANE, SUITE 700
DALLAS, TX 75225

BMERICAN ENTREPRENEUR, INC., THE {TX CORP.)
5956 SHERRY LANE, SUITE 700
DALLAS, TX 75225

Page 12 0f 92

Record 10

Mark

Status
Status Date
Register

Ser./App. No.
Registration No.

Int'l Class
Goods/Services

U.8. Class

lst Use
Commerce Use
Filing Date
Published (Last)
Registered

Correspondent

Applicant

ENTREPRENEUR'S NOTEBOQOK

Registered
Jul 7, 1998
Principal Sec 2 f

75-198274
2170837

16 - Paper Goods and Printed Matter

MAGAZINE AND NEWSLETTER COLUMNS AND ARTICLES
FEATURING INFORMATION FOR RUSINESS MEN AND WOMEN
2, 5, 22, 23, 29, 37, 38, 50

Aug, 1988

Aug, 1988

Nov 6, 1996
Apr 14, 1998
Jul 7, 1998

L LAWTON ROGERS III
ROGERS & KILLEEN

510 KING STREET SUITE 400
ALEXANDRIA VA 22314

CHAMBER OF COMMERCE OF THE UNITED STATES, THE (DC
CCRP.)

1615 H STREET, N.W.

WASHINGTON, DC 20062

http://www.trademark.com/cgi-bin/reformatreport?547439173402&20149200407231 342&tmreport.sh&n... 7/23/2004
























































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































